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APPENDICES 

Appendix I: List of Interview Questions 

Name    : Dhoiri Mulyadi 

Register Number   : 5404201290 

Study Program  : International Business Administration 

Department    : Commerce Administration 

High Education  : State Polytechnic of Bengkalis 

 

THE EFFECTIVENESS SOCIAL MEDIA USED IN IMPROVE 

BUSINESS PERFORMANCE BASED ON WORK-AT-HOME 

MOMS 

A. Research Titlle 

The Effectiveness Social Media Used In Improve Business Performance 

Based on Work-At-Home Moms 

B. Questions  

1. What type of social media platform do you use and why did you choose it for 

your business? 

2. Does having a social media presence make it easier for you to get financial 

support or increase sales in your business? 

3. Do the products produced by your business have special appeal to the youth, 

adult and elderly segments?  

4. In your social media marketing strategy, do you tend to use visual content such 

as images in your posts?  

5. Do you display testimonials or comments from customers on your business's 

social media accounts?  
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