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ABSTRACT 

This project is a project undertaken to market online through social media salted fish 

products produced by fishermen in Bantan Timur village. The main objective of the 

project to be achieved in this final project is to carry out the project of implementing 

e-marketing in increasing sales. determine the packaging that will be used to package 

the superco salted fish product, determine the brand that will be used for the product, 

then determine the tools that will be used to promote this superco fish product. The 

results of this project are packaging the product and then giving a brand for superco 

salted fish products, promoting the product and selling the product to consumers. 

constraints that occur, solutions to constraints encountered and project evaluation 
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