REFERENCES

Aaker, D. A. (2014). Aaker on branding: 20 principles that drive success.
Morgan James Publishing.

Aiello, G., & Parry, K. (2020). Visual communication: Understanding images in
media culture. SAGE Publications.

Ashley, C., & Tuten, T. (2015). Creative strategies in social media marketing: An
exploratory study of branded social content and consumer engagement.
Psychology & Marketing, 32(1), 15-27. https://doi.org/10.1002/mar.20761

Barker, A. (2015). Improve your communication skills (3rd ed.). Kogan Page.

Belch, G. E., & Belch, M. A. (2021). Advertising and promotion: An integrated
marketing communications perspective (12th ed.). McGraw-Hill
Education.

Cacioppo, J. T., Petty, R. E., & Kao, C. F. (2021). The elaboration likelihood
model of persuasion: Current status and controversies. In R. E. Petty & J.
T. Cacioppo (Eds.), Attitudes and Persuasion: Classic and Contemporary
Approaches (pp. 1-34). Routledge.

Cassidy, 0.(2021). Comparing McDonald's food marketing practices on official
Instagram accounts across 15 countries. Globalization and Health, 17(1),
1-11. https://doi.org/10.1186/s12992-021-00709-1

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing (7th ed.). Pearson

Education Limited.

Hu, Y., Manikonda, L., & Kambhampati, S. (2014). What we Instagram: A first
analysis of Instagram photo content and user types. Proceedings of the
Eighth International Conference on Weblogs and Social Media (ICWSM),
595-598.

Hudders, L., De Jans, S., & De Veirman, M. (2021). The commercialization of

social media stars: A literature review and conceptual framework on the

63


https://doi.org/10.1002/mar.20761
https://doi.org/10.1186/s12992-021-00709-1

strategic use of digital influencers. International Journal of Advertising,
40(3), 327-375. https://doi.org/10.1080/02650487.2020.1836925

Instagram. (2022). How to set up Instagram Shopping.
https://business.instagram.com/shopping/setup/

Jewitt, C. (2017). The Routledge handbook of multimodal analysis (2nd ed.).
Routledge. https://doi.org/10.4324/9781315638028

Jiang, L., & Hsieh, J. K. (2020). Digital trust on social networking sites: A social

media perspective. Computers in Human Behavior, 104, 106-145.

Johnson, M., & Martin, L. (2023). Visual rhetoric and textual analysis in digital
media. Journal of Communication Studies, 12(2), 88-102.

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges
and opportunities of social media. Business Horizons, 53(1), 59-68.
https://doi.org/10.1016/j.bushor.2009.09.003

Kraak, V. I. (2020). A content analysis of persuasive appeals used in media
campaigns to encourage and discourage sugary beverages and water in the
United States. American Journal of Health Promotion, 34(7), 748-760.
https://doi.org/10.1177/0890117120912871

Kwak, H., Lee, C., Park, H., & Moon, S. (2010). What is Twitter, a social network
or a news media? Proceedings of the 19th International Conference on
World Wide Web, 591-600.

Lambert, V. A., & Lambert, C. E. (2012). Qualitative descriptive research: An
acceptable design. Pacific Rim International Journal of Nursing Research,
16(4), 255-256.

Marwick, A. E. (2015). Instafame: Luxury selfies in the attention economy.
Public Culture, 27(1), 137-160.
McCornack, S., & Morrison, K. (2019). Reflect and relate: An introduction to

interpersonal communication (5th ed.). Bedford/St. Martin’s.

McGuire, W. J. (2018). Persuasive communication and attitude change. Journal of

64


https://doi.org/10.1080/02650487.2020.1836925
https://business.instagram.com/shopping/setup/
https://doi.org/10.4324/9781315638028
https://doi.org/10.1016/j.bushor.2009.09.003

Personality and Social Psychology, 3(4), 140-149.

Miller, D., Costa, E., Haynes, N., McDonald, T., Nicolescu, R., Sinanan, J., ... &
Wang, X. (2016). How the world changed social media. UCL Press.
Muntinga, D. G., Moorman, M., & Smit, E. G. (2011). Introducing COBRA:Ss:
Exploring motivations for brand-related social media use. International
Journal of Advertising, 30(1), 13-46. https://doi.org/10.2501/1JA-30-1-

013-046

Nadila, A. (2021). Metodologi penelitian komunikasi digital. CV Literasi
Nusantara.
O'Keefe, D. J. (2016). Persuasion: Theory and research (3rd ed.). SAGE

Publications.

Patton, M. Q. (2015). Qualitative research & evaluation methods: Integrating
theory and practice (4th ed.). Sage Publications.

Perloff, R. M. (2017). The dynamics of persuasion: Communication and attitudes
in the twenty-first century (5th ed.). Routledge.

Ryan, D. (2016). Understanding digital marketing: Marketing strategies for
engaging the digital generation (4th ed.). Kogan Page Publishers.

Salogub, 1. (2021). Building digital audience engagement through persuasive
tactics in owned media on Meta (Instagram and Facebook) by fast-food
corporations Starbucks and McDonald’s [Master’s thesis, University of
Twente]. https://essay.utwente.nl/86194/

Schivinski, B., Christodoulides, G., & Dabrowski, D. (2021). Measuring

consumers’ engagement with brand-related social-media content:

Development and validation of a reflective—formative measure. Journal of
Business Research, 104, 619-630.
https://doi.org/10.1016/j.jbusres.2019.01.062

Statista. (2023). Number of monthly active Instagram users worldwide from
January 2013 to January 2023.

https://www.statista.com/statistics/253577/number-of-monthly-active-

65


https://doi.org/10.2501/IJA-30-1-013-046
https://doi.org/10.2501/IJA-30-1-013-046
https://essay.utwente.nl/86194/
https://doi.org/10.1016/j.jbusres.2019.01.062
https://www.statista.com/statistics/253577/number-of-monthly-active-instagram-users/

instagram-users/

Van Doorn, J., Lemon, K. N., Mittal, V., Nass, S., Pick, D., Pirner, P., & Verhoef,
P. C. (2010). Customer engagement behavior: Theoretical foundations and
research directions. Journal of Service Research, 13(3), 253-266.
https://doi.org/10.1177/1094670510375599

West, R., & Turner, L. H. (2021). Introducing communication theory: Analysis
and application (6th ed.). SAGE Publications.

Zhu, J. (2021). The TikTok strategy: Using short-form video to engage Gen Z.
Journal of Digital Marketing, 12(2), 22-31.

66


https://www.statista.com/statistics/253577/number-of-monthly-active-instagram-users/
https://doi.org/10.1177/1094670510375599

	REFERENCES 

