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Abstract

Digital marketing is an activity carried out to increase brand awareness and product
sales at the Inkubator Bisnis dan Teknologi Polbeng. The objectives to be achieved
in making this final project are to find out the marketing strategy and design a digital
marketing strategy for the Inkubator Bisnis dan Teknologi Polbeng. this activity
starts from the preparation, implementation, and completion stages of the project.
The strategy used in the implementation of this project uses Segmenting, Targeting,
7P Marketing Mix (Product, Price, Place, Promotion, People, Process, Physical
Evidence), Promotion is carried out online and offline using attractive flayers and
kenten videos to optimize sales. This promotion utilizes social media such as
instagram, fecebook, whatsapp, youtube and tiktok to expand marketing anchors to
increase brand awareness and product sales. The implementation of this final
project started from August 9 to November 25, 2024. The project results show that
digital marketing in building brand awareness and product sales is carried out using
social media by carrying out activities in the form of advertisements, flyers, video
content and performing marketing mix techniques such as personal selling,
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