REFERENCES

Astuti, S., Anggraeni, L., Puspita, D., Dewi, N. A. K., Kristina, M., Gumanti, M., ... &
Jupon, R. M. (2024). Expo Kewirausahaan: Membangun Jiwa Entrepreneur dan
Mengasah Kreativitas Anak Sejak Dini, dibangku Usia Taman Kanak-kanak (TK)
Insan Mandiri Kota Bandar Lampung. Jurnal Pengabdian Masyarakat Indonesia
(JPMI), 1(4), 53-57.

Chaminade, et.al. (2023); Freeman,(1987); Lundvall,(1998). Study the innovation
process, it usually carried out within the framework of an innovation system,
which is determined by certain institutions, interactions and division of innovative
work.

Chan. (2023). A basic guarantee of success is provided by the organizer who can
persaude a large number of potential customers to visit the exhibition.

Cininta, M., & Wibisono, Y. P. (2023). Pengembangan model arsitektural virtual expo
sebagai media alternatif pembelajaran kewirausahaan. ATRIUM: Jurnal
Aursitektur, 9(1), 1-18.

Age, Early, (2024). conclusion, entrepreneurship expo activities are effective in
developing the entrepreneurial potential of elementary school students, as well as
forming the character of independence and innovation, 1-20.

Ghahramani, A., de Courten, M., & Prokofieva, M. (2022). The potential of social
media in health promotion beyond creating awareness: an integrative review.
BMC Public Health, 22(1), 2402.

Halim, H., Ramadhani, E., Kadriadi, K., Aziz, F., Subakty, E., Susiatmojo, A., & Putra,
IGJE (2024). Peningkatan Kompetensi Sumber Daya Kewirausahaan melalui
Sertifikasi Konsultan Inkubator Bisnis. Jurnal Pengabdian Masyarakat Asia , 3
(4), 347-356.

Hendrawan, S. A., Chatra, A., Iman, N., Hidayatullah, S., & Suprayitno, D. (2024).
Digital Transformation in MSMEs: Challenges and Opportunities in Technology
Management. Jurnal Informasi dan Teknologi, 141-149.

llahi, S. (2015). Micro, Small and Medium Enterprises (MSMES) in Delhi: problems
and prospects. International Journal of Research and Development, 4(4), 44-48.

Juwita, K., & Kurniawati, M. A. (2023). The Right Man On The Right Place:
Rekrutmen Crew Pada Event Organizer. Margin Eco, 7(2), 79-88.

Kick. (2023). Industry and Academia both share this viewpoint.

Kotler, & Armstrong. (2013). Customer satisfaction is the level where the perceived
performance of the product is in accordance with buyer expectations, 1-16.

61



Kresse. (2023). Complex process, the success of an exhibition depens on close
coordination between there main stakehoders. Namely organizers, and
increasingly likely to doubt the efficacy of a show the higher the percentage of
non-buyers.

Lai, (2023). Selling the same or similar goods, this cannot be overcome by the fact that
potential customers know the location of the products, and Potential for
competition that aries between exhibitors who offer the same or simliar goods.

Larasati’s, (2018). Accordance with the principles of work placement.

Lestari, S. A. (2024). COMPETITIVE STRATEGIES ANALYSIS AT MSME'S ID
CAKE AND BAKERY BUKITTINGGI. Inovbiz: Jurnal Inovasi Bisnis Seri
Manajemen, Investasi dan Kewirausahaan, 4(1), 65-74.

Prayoga, & Fadjar, (2021). The Effect Of Entrepreneurship Competence And Islamic
Business Ethics On The Performance Of Micro And Small Enterprises (SMES)
Makassar. Jurnal IImiah Ekonomi Islam, 10(1), 156-165.

Sundari, & Rahmalia, (2022). Using a web application-based virtual expo platfrom such
as artsteps, 1-20.

Suryana, (2024). A low propensity for entrepreneurship will have impacts including, 1-
30.

62



	REFERENCES 

