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Abstract

Micro, Small, and Medium Enterprises (MSMESs) have an important role in
supporting economic growth and community welfare. This study aims to analyze
the growth of MSMEs through the implementation of digital marketing and
financial management using the case studies of Teh Es Meriah and Young Seafood
at the POLBENG Business Expo Chapter 11.This project was conducted at the
State Polytechnic of Bengkalis in May 2025 using a project-based approach. The
activities included the creation of business profile videos, production of digital
marketing content, design of product catalogs, implementation of QRIS as a
digital payment system, and preparation of bookkeeping and financial reports
before and during the expo. Data were obtained through observation,
documentation, and financial transaction records.The results show that digital
marketing strategies supported by attractive promotional media increased
consumer interest and sales performance. The use of QRIS improved transaction
efficiency and financial recording accuracy. Overall, the integration of digital
marketing and financial management positively contributed to MSME growth.
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