REFERENCES

Agustiani, H., & Wahyuningsih, D. (2023). Peran jurnalisme dalam pembangunan
pertanian. Jurnalya ..., 1(2), 61-65.
https://rumahjurnal.isimupacitan.ac.id/index.php/jurnalya/article/view/54%0Ahtt
ps://rumahjurnal.isimupacitan.ac.id/index.php/jurnalya/article/download/54/57

Al-rawi, A., Al-musalli, A., & Fakida, A. (2021). News Values on Instagram : A
Comparative Study of International News. 305-320.

Alfajri, M. F., Adhiazni, V., & Aini, Q. (2019). Pemanfaatan Social Media Analytics
Pada Instagram Dalam Peningkatan. Interaksi: Jurnal llmu Komunikasi, 8(1),
34. https://doi.org/10.14710/interaksi.8.1.34-42

Ashley, C., & Tuten, T. (2013). Creative Strategies in Social Media Marketing : An
Exploratory Study of Branded Social Content and Consumer Engagement. 15—
27. https://doi.org/10.1002/mar

Bednarek, M., Caple, H., & York, N. (2017). The Discourse of News Values . How
News Organizations Create Newsworthiness. 10, 109-112.

Bermejo, F., Chan, Y., Comanescu, L., Crotés, Ca., Jamai, A., & Kers“evan, T.
(2014). Digital Journalism: Making News, Breaking News. In Open Society
Foundations. http://www.opensocietyfoundations.org/projects/mapping-digital-
media

Bezemer, J., & Halloran, K. O. (2019). Introducing multimodality References : 37,
253-254.

Bruns, A., & Burgess, J. (2013). The use of Twitter hashtags in the formation of ad
hoc publics. 2011.

Caple, H., & Bednarek, M. (2015). Rethinking news values : What a discursive
approach can tell us about the construction of news discourse and news
photography. https://doi.org/10.1177/1464884914568078

Cvijikj, I. P., & Michahelles, F. (2014). Online Engagement Factors on Facebook
Brand Pages. January.

Deuze, M. (2005). What is journalism? Professional identity and ideology of
journalists reconsidered. Journalism, 6(4), 442—464.
https://doi.org/10.1177/1464884905056815

Fajrina, N. A. (2024). Pemanfaatan Instagram @instainhil Sebagai Media Informasi
dan Komunikasi Bagi Masyarakat Kabupaten Indragiri Hilir. Skripsi Universitas

89



Islam Negeri Sultan Syarif Kasim Riau, 1-79.

Fauzi, M. (2021). Journalisme di Era Digital. JICOMS: Journal of Islamic
Communication and Media Studies, 1(1), 16-37.

Grabe, M. E., & Bucy, E. P. (2009). 1 2009.

Harcup, T., Neill, D. O., Harcup, T., & Neill, D. O. (2017). What is News ? News
values revisited ( again ) WHAT IS NEWS ? News values revisited ( again ).
Journalism Studies, 9699. https://doi.org/10.1080/1461670X.2016.1150193

Houston, J. B., Hawthorne, J., Perreault, M. F., Park, E. H., Hode, M. G., Halliwell,
M. R., Mcgowen, S. E. T., Davis, R., Vaid, S., Mcelderry, J. A., & Griffith, S.
A. (2014). Social media and disasters : a functional framework for social media
use in disaster planning , response , and research.

Indonesia, U. I., & Lailiyyah, A. Y. (2023). PEMANFAATAN INSTAGRAM
SEBAGAI MEDIA BERITA ( Studi Deskriptif Akun Instagram @ mojokdotco di
Yogyakarta ) FAKULTAS PSIKOLOGI DAN ILMU SOSIAL BUDAYA.

Juwito. (2008). Menulis Berita Dan Features. Menulis Berita Dan Features, 148.

Kallio, S., & Méenpaa, J. (2025). Visuality as an Affordance on Instagram News
Production Visuality as an Affordance on Instagram News Production.
https://doi.org/10.1080/21670811.2025.2462558

Kietzmann, J. H., Hermkens, K., Mccarthy, I. P., & Silvestre, B. S. (2011). Social
media ? Get serious ! Understanding the functional building blocks of social
media. Business Horizons, 54(3), 241-251.
https://doi.org/10.1016/j.bushor.2011.01.005

Laksmono, R., & Nurhaliza, E. (2025). Transformasi Jurnalisme dalam Ruang Publik
Digital. Sanskara llmu Sosial Dan Humaniora, 2(02), 65-75.
https://doi.org/10.58812/sish.v2i02.546

Lehman-wilzig, S. N., & Seletzky, M. (2010). Hard news , soft news , ‘ general ’

news : The necessity and utility of an intermediate classification. 1972.
https://doi.org/10.1177/1464884909350642

Loecherbach, F., Moeller, J., Trilling, D., & van Atteveldt, W. (2024). What is news?
Mapping the diversity of news experiences in digital trace data. Journalism,
0(0), 1-19. https://doi.org/10.1177/14648849241303115

Omenugha, K. A., Uzuegbunam, C. E., & Omenugha, O. N. (2013). Global Media
Journal. Global Media JOURNAL, 7(2), 92-115.

90



Patmawati, S., & Sukardi, Y. O. (2025). the Influence of Content Quality and Content
Marketing on Audience Engagement on Instagram At the Genfun Account. 1(3),
526-537.

Pumanti, P. (2025). Inspirasi Edukatif : Jurnal Pembelajaran Aktif Inspirasi Edukatif:
Jurnal Pembelajaran Aktif. Jurnal Pembelajaran Aktif, 6(1), 449-459.

Purwoko, G. S., & Nataly, F. (2023). Analisis Strategi Pengelolaan Media Sosial
Dalam Menyebarkan Konten Berita Di Instagram Mata Milenial Indonesia TV
Tahun 2023. Jurnal IImu Komunikasi Dan Sosial Politik, 1(2), 91-95.

Putra, A. M., Gunawan, A. S., Rahmadani, R., & Budianto, H. (2023). Dynamics of
Digital Transformation as a Competitive Strategy in the Media Industry’s
Digitalization Era: A Case Study of Metro TV-Indonesia. The Kyoto Conference
on Arts, Media & Culture 2023: Official Conference Proceedings, 643-653.
https://doi.org/10.22492/issn.2436-0503.2023.57

Reese, S. D., & Lee, J. K. (2012). Understanding the content of news media. The
SAGE Handbook of Political Communication, 253-263.
https://doi.org/10.4135/9781446201015.n21

Salsabillah, 1., Yuniarti, T., Komunikasi, F., Informasi, M., & Sosial, P. M. (2023).
Pengelolaan Media Sosial Instagram Sebagai Media. Jurnal Edukasi Dan
Multimedia, 1(2), 90-99. https://lib.mercubuana.ac.id/

Soomro, M. A., Aamir, A. A,, Zaffar, N., & Rana, M. (2023). News Categories in
Mainstream and Social Media: A Comparative Analysis of Daily Dawn and
Twitter. Journal of Social and Organizational Matters, 2(3), 147-160.
https://doi.org/10.56976/jsom.v2i3.64

Thurlow, C., & Mroczek, K. (2011). Digital Discourse : Language in the New Media
Abstract and Keywords. January 2013, 1-21. https://doi.org/10.1093/acprof

Urano, Y., Kurosu, A., Henselman-petrusek, G., & Todorov, A. (2021). Visual
hierarchy relates to impressions of good design.

Vasileva, V., & Ivanova, L. (2021). Humour as a strategy for news delivery: The case
of Meduza. European Journal of Humour Research, 9(1), 105-128.
https://doi.org/10.7592/EJHR2021.9.1.Vasileva

Wahl-jorgensen, K. (2019). Questioning the Ideal of the Public Sphere : The
Emotional Turn. 1-3. https://doi.org/10.1177/2056305119852175

Yudhapramesti, P. (2015). Jurnalis Dan Jurnalisme Dalam Fenomena Kontemporer.
Jurnal Komunikasi, 10(1), 89-98.
https://doi.org/10.20885/komunikasi.vol10.iss1.art9

91



	REFERENCES 

