
69 
 

REFERENCES 

 

Abdurohim, D. (2023). Analysis Of Msme Challenges And Opportunities In The 

Digital Era. International Journal Of Economic Literature, 1(3), 285-292. 

 

Aditya, R., & Rusdianto, R. Y. (2023). Penerapan Digital Marketing Sebagai 

Strategi Pemasaran UMKM. Jurnal Pelayanan Dan Pengabdian Masyarakat 

Indonesia, 2(2), 96-102. 

 

Agung, S. P., Patriansah, M., & Viatra, A. W. (2023). Video Sebagai Media 

Promosi Usaha Mikro Kecil Dan Menengah (Umkm) Pempek Di Kota 

Palembang. Besaung: Jurnal Seni Desain Dan Budaya, 8(2), 97-107. 

 

Augusta, N. F., Setiawan, A. A., Nugroho, F. S., Prameswari, Z. K., & Maesaroh, 

S. S. (2023). Analisis Pelaksanaan Kerja Sama Sponsorship Terhadap 

Peningkatan Brand Awareness Pihak Sponsor. JSSH (Jurnal Sains Sosial 

Dan Humaniora), 7(2), 97-108. 

 

Bondarenko, V., & Vyshnivska, B. (2023). Promotional Marketing As A Method 

Of Increasing Sales. Three Seas Economic Journal, 4(2), 21-28. 

 

Dinarso, R. C., Nursaid, N., Qomariah, N., & Thamrin, M. (2024). Analysis Of 

Marketing Mix Strategy In Order To Increase Sales In Msmes. Budapest 

International Research And Critics Institute-Journal (BIRCI-Journal), 7(1), 

90-97. 

 

Harto, B., Pramuditha, P., Rukmana, A. Y., Sofyan, H., Rengganawati, H., 

Dwijayanti, A., & Sumarni, T. (2023). Strategi Social Media Marketing 

Melalui Dukungan Teknologi Informasi Dalam Kajian Kualitatif Pada 

UMKM Kota Bandung. Komversal, 5(2), 244-261. 

 

Humairoh, H., & Annas, M. (2023). Increasing Consumer Purchasing Decisions 

with Sales Promotion and Service Quality. Dinasti International Journal of 

Economics, Finance & Accounting, 4(2), 301-313. 

 

Irianto, W. S. G., Widiyaningtyas, T., Sujito, S., Habibi, M. A., Syah, A. I., Hadi, 

A. A., & Fuadi, A. (2023). Digitalisasi Produk UMKM Berbasis E-Katalog 

Untuk Meningkatkan Komersialisasi Pemasaran Di Lingkungan Komunitas 

UMKM PADUKA. Bulletin Of Community Engagement, 3(2), 153-161. 

 



70 
 

Julianti, N. D., & Nurjanah, S. (2023). Msme Performance In The Digital Era: 

Theoretical Study The Role Of Literacy And Skills. Jurnal Pendidikan 

Ekonomi, Perkantoran, Dan Akuntansi, 4(2), 197-208. 

 

Mandak, T. E., Tumbel, T. M., & Mangindaan, J. V. (2021). Pengaruh Promosi 

Terhadap Keputusan Pembelian Pada Konsumen Dapur Sedap Om Dol Di 

Manado. Productivity, 2(3), 203-207. 

 

Metris, D., Kraugusteeliana, K., Amory, J. D. S., Mustafa, F., & Risdwiyanto, A. 

(2024). The Influence of Community Support on the Sustainability of 

MSMEs in the Digital Era. Jurnal Terobosan Peduli Masyarakat 

(TIRAKAT), 1(1), 21-29. 

 

Naenara, S. A., & Kusuma, Y. B. (2024). Pelaksanaan Event Sponsorship Sebagai 

Implementasi Komunikasi Pemasaran Produk By. U Oleh Telkomsel 

Branch Surabaya. Journal Of Management And Social Sciences, 3(1), 147-

154. 

 

Nursyafrika, P. (2024). The Effect of Local Wisdom Product Design and Product 

Quality on Increasing Product Competitiveness of Bengkalis Batik Weaving 

(Case Study on Customers of BUMDes Langgam Sako). Inovbiz: Jurnal 

Inovasi Bisnis Seri Manajemen, Investasi dan Kewirausahaan, 4(2), 118-

124. 

 

Pamela, P., & Nurliza, N. (2024). Pelatihan Online Marketing Pada Pelaku Umkm 

Olahan Makanan. Journal Of Community Development, 5(1), 21-27. 

 

Pramanaswari, A. S. I. (2023). Kegiatan Pelatihan Dan Pendampingan Dalam 

Menyusun Laporan Keuangan Umkm Di Kota Denpasar. Swarna: Jurnal 

Pengabdian Kepada Masyarakat, 2(10), 1057-1061. 

 

Pramudyana, A., & Prabowo, B. (2023). Dampak Penerapan Strategi Digital 

Marketing Pada Bisnis Fashion Heypearl Store. Jurnal Kabar Masyarakat, 

1(3), 73-80. 

 

Pratama, A. I., Rosa, N. T., & Arif, M. (2024). Analysis of Investment Feasibility 

of Fishery Product Diversification as Economic Strengthening of the 

Outermost Islands of Indonesia's Border (Case Study of Rupat Island and 

Bengkalis Island). Inovbiz: Jurnal Inovasi Bisnis, 12(1), 1-6. 

 

Prihandini, A., & Seba, N. (2021). Penyusunan Company Profile Bagi Umkm. In 

Prosiding Seminar Nasional Program Pengabdian Masyarakat. 

 



71 
 

 

Rahmadhani, P. F., & Asra, Y. (2024). Analysis of Integrated Marketing 

Communication Strategies in Building Brand Awareness (Case Study of 

SAMASE Brand in Bengkalis). Inovbiz: Jurnal Inovasi Bisnis Seri 

Manajemen, Investasi dan Kewirausahaan, 4(1), 1-7. 

 

Rahman, S., & Mardiana, A. (2024). Digital marketing increases competitiveness 

of msmes in the city of Gorontalo. International Journal of Applied Finance 

and Business Studies, 11(4), 808-814. 

 

Rosari, R., Nugrahanti, T. P., Noor, L. S., Muslimin, M., & Zaroni, A. N. (2024). 

The Effect of Intellectual Capital on MSME Performance Through 

Innovation as an Intervening Variable. International Journal of Social 

Science and Business, 8(1), 161-168. 

 

Sugiharto, B. H. (2024). The Role of E-commerce for MSMEs as a Digital 

Marketing Strategy in Facing Industrial Revolution 4.0. Management 

Studies and Business Journal (PRODUCTIVITY), 1(1), 99-107. 

 

Supriono, S., Sudarmiatin, S., & Bidin, R. (2024). MSME Marketing Mix Strategies 

For The International Market: Study Of Bawang Kita Msmes In Nganjuk. 

International Journal Of Management Research And Economics, 2(2), 156-

169. 

 

Syafira, D., & Akbar, D. (2023). Penggunaan Digital Advertising Dalam Promosi 

Championship Event Oleh Myedusolve. Bisnis Event, 4(13), 1-9. 

 

Syukri, A. U., & Sunrawali, A. N. (2022). Digital Marketing Dalam Pengembangan 

Usaha Mikro, Kecil, Dan Menengah. Kinerja: Jurnal Ekonomi Dan 

Manajemen, 19(1), 170-182. 

 

 

 

 

 

 

 

 

 


	REFERENCES 

