
109 
 

REFERENCES: 

 
 

Halim, H., Yakob, N. A., Majid, M. S. A., Dawood, T. C., Adam, M., Indriani, M., 
& Riyaldi, M. H. (2023). Training and International Exhibitions: Building 
the Competitiveness of MSMEs through Increasing Productivity. IJCS: 
International Journal of Community Service, 2(2), 150-159. 

 

Nurfarida, I. N., & Sudarmiatin. (2021). Use of social media marketing in SMEs: 
Driving factors and impacts. Management and Entrepreneurship: 
Trends of Development, 1(16), 65–76. https://doi.org/10.26661/2522-
1566/2021-1/16-06 

 

Pradana, M. K. P. (2025). Optimalisasi Pemasaran Melalui Digital Marketing 
untuk meningkatkan Penjualan UMKM di Kabupaten Pati (Doctoral 
dissertation, Universitas Islam Indonesia). 

 

Putri, S. A., & Si, A. M. (2024). Implementing Promotional Strategies and 
Improving Business Image at Sleman Industrial and Trade Offices On the 
Development of MSME’s in Sleman District. 

 

Rusch, M., Schöggl, J. P., & Baumgartner, R. J. (2023). Application of digital 
technologies for sustainable product management in a circular economy: A 
review. Business strategy and the environment, 32(3), 1159-1174. 

 

Setiawan Y. 2023. Digitalisasi MSME Melalui E-Commerce Sebagai Peningkatan 
Pendapatan Nasional. Jurnal Manajemen USNI. 7(2). 
doi:10.54964/manajemen. 

 

SKlingenberg, C. O., Borges, M. A. V., & Antunes, J. A. do V. (2022). Industry 
4.0: What Makes it a Revolution? A Historical Framework to Understand 
the Phenomenon. Technology in Society, 70, 102009. 
https://doi.org/10.1016/j.techsoc.2022.102009 

 

Sudiatmika, N. B. P., & Martini, I. A. O. (2022). Faktor-Faktor Mempengaruhi Niat 
Pelaku MSME Kota Denpasar Menggunakan QRIS. Jmm Unram-Master of 
Management Journal, 11(3), 239-254. 

 

Sunarti, Wulandari DAN, Kuspriyono T, Salvana AD, Nisa NA, Anwar S, Fatiha 
SL, Rahmawati L. 2022. Pelatihan Website E-Commerce Untuk 
Peningkatan Pendapatan Budidaya Aglonema Pada Hend’z Florist 



110 
 

Aglonemasawangan Depok. Jurnal Terapan Abdimas. 7(2):259–264. 
 

Syukri, A. U., & Sunrawali, A. N. (2022). Digital Marketing in the Development 
of Micro, Small and Medium Enterprises. PERFORMANCE: Journal of 
Economics and Management, 19(1), 170-182. 

 

Syukri, A. U., Hasanuddin, B., Paddu, A. H., & Suhab, S. (2022). Impact of 
government spending and corruption on foreign direct investment in 
Indonesia. Research Papers in Economics and Finance, 6(1), 34-45. 

 

The following are the names of the three actors: Riya I know Beautiful Widiasuari. 
(2023). Development from A Digital Marketing Model Through Electronic 
Catalog Based on On QR Code for Increase That Competitiveness from 
UKM with Disability in the Denpasar City. Russia Journal of Agricultural 
and Socio-Economic Sciences ISSN 2226-1184 (On line) Indonesian: 
Problem 10(142). 

   

Warsiyah, W., Luviadi, A., Huwaina, M., & Fakhrurozi, M. (2023). Pemberdayaan 
Umkm Melalui Optimasi Media Digital Pada Komunitas Inkusi (Inovasi 
Kewirausahaan Syariah). AKM: Aksi Kepada Masyarakat, 4(1), 135-142. 

 
 

 

 

 

 

 

 

 

  


	REFERENCES

