REFERENCES

Alimin, E., et al. (2022) Manajemen Pemasaran. Seval Literindo Kreasi.

Angelica, T. A., & Setyawan, H. (2024). Strategi Perencanaan Program
Sponsorship untuk Meningkatkan Efektivitas Pameran oleh PT
Nusaraya Asa Pameran (ASA Exhibitions). Bisnis Event, 5(20),
115-126.

Budiarti, R., & Sari, T. N. (2023). Pengaruh Kualitas Produk, Harga dan
Promosi terhadap Keputusan Pembelian Smartphone Vivo (Studi
Kasus pada Mahasiswa Prodi Manajemen Fakultas Ekonomi dan
Bisnis Universitas Potensi Utama). Jurnal Ekonomi, Bisnis dan
Manajemen, 2(1), 01-14.

Chakti, Andi Gunawan., (2019). The Book of Digital Marketing. Celebes
Media Perkasa.

Darmawan, D., & Grenier, E. (2021). Competitive advantage and service
marketing mix. Journal of Social Science Studies (JOS3), 1(2), 75-
80.

Gie, E., Sarong, et al. (2024). Analysis of the use of digital marketing as a
media for marketing business results in border areas between
countries (Study of banana business actors in Malacca Regency).
Journal of Social and Political Sciences, 4(1), 49-56.

Firmansyah, G. A., Kurniasih, N., Damayanti, W. A., Kurniawan, R., &
Supranata, Y. (2024). Influence of Promotions on Sales at The
Erafone Store Sumedang. JOBM-Journal Of Bussines Management
Basic, 6(2), 155-164.

Karyanto, B., et al. (2021). Pemasaran Kontemporer. Widina Bhakti Persada
Bandung.

Li, F., Larimo, J., & Leonidou, L. C. (2021). Social media marketing strategy:
definition, conceptualization, taxonomy, validation, and future
agenda. Journal of the Academy of Marketing Science, 49, 51-70.

Maharani, P. A. (2023). Pentingnya Pameran bagi Pelaku Bisnis.

Meiliya, A., & Dwiridotjahjono, J. (2024). Implementasi Strategi Promosi
Produk Dalam Pengembangan UMKM Indogift Di Surabaya.
Economic and Business Management International Journal
(EABMI), 6(1), 340-347.

73



Ncube, D., & Nemashakwe, P. The Role of Marketing Strategies in Enhancing
the Success of SMEs in the Event Management
Industry in Bulawayo.

Nuryani, F. T., Nurkesuma, N., & Hadibrata, B. (2022). Korelasi keputusan
pembelian: kualitas produk, persepsi harga dan promosi (literature

review manajemen pemasaran). Jurnal Ekonomi Manajemen Sistem
Informasi, 3(4), 452-462.

Putra, S. A. A., & Agustina, M. (2025). Application of Sharia Marketing to
the Chip Paste Marketing Strategy: A Case Study in Babadan Village
Patianrowo. Journal of Sharia Economic Law, 3(1), 25-38.

Ramadhan, A. S., & Wibowo, A. (2022). Strategic Marketing: The Key to
Success in Maximizing Event Management. Jurnal Publikasi Ilmu
Manajemen, 1(2), 01-26.

Reken, F., Erdawati, E., Rahayu, S., Apriansyah, R., Herman, H., Sulfitri, V.,
& Tawil, M. R. (2024). Pengantar Ilmu Manajemen Pemasaran.
CV. Gita Lentera.

Sutikno, P. Y., Jazuli, M., & Utomo, U. (2024). The Effects of Singing
Activities on Children’s Memory, Learning Motivation, and
Creativity in an Indonesian Kindergarten for Preschoolers. Journal
of Law and Sustainable Development, 12(1), e3123-e3123.

Wijaya, S., Kristanti, M., Thio, S., & Jokom, R. (2023). Manajemen event:
Konsep dan aplikasi. PT. RajaGrafindo Persada - Rajawali Pers.

Winasis, C. L. R., Widianti, H. S., & Hadibrata, B. (2022). Determinasi
Keputusan Pembelian: Harga, Promosi Dan Kualitas Produk
(Literature  Review Manajemen Pemasaran). Jurnal  Ilmu
Manajemen Terapan, 3(4), 399-410.

Yuliyanto, W. (2020). Pengaruh promosi terhadap kepuasan pelanggan di
Toko Aleea Shopid Kebumen. Journal of Business and Economics
Research (JBE), 1(2), 168-172.

Yusuf, M., & Matiin, N. (2022). Analysis of the Effect of the Marketing Mix
on Purchasing Decisions. International Journal of Economics and
Management Research, 1(3), 177-182.

Zaitun, & Ramli, M. (2022). Buku Ajar Dasar-Dasar MICE. CV Jejak.

Ziliwu, C. N., & Berlianto, M. P. (2023, July). Dampak berbagi hiburan untuk
nilai-nilai konsumen pada video komersial dan Ekuitas merek pada
Mixue Jakarta. In Proceeding National Conference Business,
Management, and Accounting (NCBMA) (Vol. 6, pp. 508-519).

74



	REFERENCES

