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CHAPTER I 

INTRODUCTION 

IIIN 

1.1   Background of the Project 

The MSMEsiexpoibusiness atiBengkalis State Polytechnic iaims ito 

empower small businessesiandiprovideipracticaliexperience ifor istudents. In this 

activity,istudents are directlyiinvolved inihelping MSMEs improveitheiriability 

toimanageibusinesses,isuch asibrandingiand productimarketing. Iniaddition,ithis 

expo is alsoia place toipromoteilocal products to theipublic, soithat iMSMEs ican 

be ibetter irecognized iand iget better isales iopportunities. iThis iactivity iis ivery 

useful ibecause iit iallows ius to iapply ithe iknowledge ilearned iin iclass iinto 

real ipractice, iwhile ibuilding networks iwith ibusiness ipeople iand ipotential 

customers. iThis iactivity iis expected ito ihelp ithe icommunity ito ibetter 

understand iand iappreciate ithe products iin iBengkalis, ithus iincreasing 

publiciawareness iand isupport ifor MSMEs iin iBengkalis. 

MSMEs i(Micro, iSmall iand iMedium iEnterprises) iin iexpo iactivities 

irefer ito ithe iparticipation iof ismall ibusinesses iin iexhibitions ior ievents 

idesigned ito ipromote itheir iproducts iand iservices ito ia iwide iaudience. iExpo 

iactivities iprovide iopportunities ifor iMSMEs ito iexpand itheir inetwork, 

iintroduce isuperior iproducts, iattract inew icustomers, iand ibuild ibrand iimage. 

iThrough iexpos, iMSMEs ican ialso iestablish ipartnerships iwith iother 

ibusinesses, iimprove icompetitiveness, iand itake iadvantage iof idirect iand 

idigital imarketing iopportunities. 

MSMEs ihave ia istrategic irole iin ithe ieconomy, iespecially ias ithe imain 

idriver iof ithe ilocal iand inational ieconomy. iFirst, iMSMEs icreate iextensive 

iemployment iopportunities, ithereby ihelping ito ireduce iunemployment. 

iSecond, iMSMEs icontribute isignificantly ito iGDP ithrough ieconomic 

iactivities ispread iacross ivarious isectors. iThird, iMSMEs istrengthen ithe 

iinclusive ieconomic isector iby iengaging ipeople ifrom ivarious ibackgrounds iin 

ientrepreneurship. iIn iaddition, iMSMEs iare ioften i local i innovators, 

offering i unique i products andi servicesi basedi oni local wisdom. In situations 
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of economic crisis, MSMES also tend to be more resilient and adaptive, thus 

becoming the backbone of of economic recovery.  

Siti sahara et.all(2024) in today’s digital era, MSMES are utilizing digital 

platfom as the main marketing strategy to make their products more widely 

recognized by consumers. Digitalization not only supports promotion, but also 

simplifies the transaction process, such as using the QRIS payment system, and 

increases operational efficiency through more structured data management. The 

Polbeng Business Expo Chapter II activity is one of the real steps in encouraging 

MSMEs players to adapt to the digital era. Through the business digitization 

process implemented in this event, MSMEs can learn to optimize technology to 

expand markets, improve service quality, and compete competitively in an 

increasingly dynamic market. 

Entrepreneurs ican igreatly ibenefit ifrom idigital imarketing ibecause iit 

allows idirect irapid ibusiness igrowth iat ia ilower icost iRatten i(2020) iin 

Montoya, iet ial i(2024). iIn iaddition, ithe ianalysis iof isocial inetworks iallows 

to idiscover iclients’ ineeds iby icreating inew iservices ior iadapting iexisting 

ones. iIn inew iventures, imaximum iperformance imust ibe iachieved iif ithe iaim 

is ito icorrectly igrow i(Bala i& iVerma, i2018 iin iJamshed i2022). iAnother 

advantage iof idigital imarketing ifor ientrepreneurs iis ithat iit iallows iscalable 

growth i(Mohammad, i2022). iAs ia ibusiness igrows, iit ican iincrease iits idigital 

marketing iefforts iand ireach ian iever iwidening iaudience iwithout iincurring 

significant icosts. 

Through idigital imarketing, icompanies ican ireach iaudiences iwith ia high 

degree iof isegmentation iand iinterest iin ithe iservices ior iproducts ithey offer. 

Besides, idigital imarketing ican imeet imarketing iobjectives iwith iailower 

budget ithan iother iadvertising i types, iwhich i allows iaccess i to i new markets 

at i a i lower i cost i Wegner, iet ial., i(2023) iIn iRaul iTarazona Montoya, iet ial 

(2024). 

Kue iPancong iLumer iis ia imodern iinnovation iof itraditional iIndonesian 

icake ioriginating ifrom iJakarta. iTraditional iPancong iCake iis ia iBetawi isnack 

imade ifrom i a imixture iof irice iflour, igrated icoconut, iand icoconut imilk, 
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iusually icooked iin ia ispecial imold iand iserved iwith isugar isprinkled ion 

itop. iHowever, ithe iKue iPancong Lumer iMSME ibrings ia imodern itouch 

ithat iis iincreasingly ipopular iin ivarious iwalks iof ilife, iespecially iin ithe 

idigital iera. 

Kue iPancong iLumer iwas iestablished iin i2021 iby iWahyuni iwho ihas ia 

i vision iof icombining itraditional iflavors iwith imodern iinnovations. iWahyuni, 

iwho iwas iinitially iadvised iby iher isister-in-law, ibecame iinterested iin 

ilearning ito imake idough ifor i6 imonths. iBy iusing ihigh iquality ilocal 

iingredients iand iproduction itechniques ithat iblend itradition iwith iinnovation, 

iKue iPancong iLumer isucceeds iin icreating iunique iand idelicious iproducts. 

Furthermore, ifor ithe iother itenant, iI ichose Jumbo Iced Tea MSMESiis 

also iowned iby iWahyuni. iOver itime, iiced itea ihas ibecome ithe imost 

iphenomenal idrink iamong ithe ipublic, iespecially istudents. iWahyuni ibuilt 

ithis ibusiness iin i2022. iIced itea iis ithe imost irefreshing idrink itoday iand ithe 

imost ipractical idrink ito iconsume. iThe idistinctive itaste iand iaroma imake 

iiced itea ia ifavorite idrink iof iall icircles. 

Polbeng iBusiness iExpo iis ian iannual ievent iorganized iby ithe 

iInternational iBusiness iAdministration iStudy iProgram iBatch i2022. iThis 

ievent iusually iaims ito ipromote iand ishowcase ibusiness iproducts iand 

iinnovations iof istudents iand ilecturers iof iPoliteknik iNegeri iBengkalis. iIn 

iaddition, ithis iexhibition ialso iserves ias ia iforum ito iintroduce iindustry 

icollaboration, ivisitors, iand iMSME iparticipant. 

 Seeing ithe ipotential iof itraditional iculinary imarket ithat ihas inot ibeen 

imaximized, ithe iauthors ifollow ithis iactivity ito imeet ithese ineeds. iThe 

iproject iwith ithe itheme iis i“The iAnalysis iof iDigital iMarketing ion iKue 

iPancong iLumer iAnd iJumbo iIced iTea iMSMES iAt iPolbeng iBusiness iExpo 

iChapter iII” iis iexpected ito iexpand iits imarket ireach, iintroduce iits iproducts 

ito ia iwider iaudience, iand iincrease isales. 
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1.2 Identification of the Project 

The ifollowing iis ithe iformulation iof ithe iproblem iraised iby ithe iauthor:  

1.   How ito iimplement iPolbeng iBusiness iExpo iChapter iII iso ithat iit runs 

  smoothly iand isuccessfully? 

2. How ito irecognize idigital imarketing iin iKue iPancong iLumer iAnd 

Jumbo Iced iTea iMSMES iat iPolbeng iBusiness iExpo iChapter iII? 

 

1.3 Purpose of the Project 

1.3.1 General Purpose 

  The iproject iis idesigned ito igive istudents ithe iopportunity ito iput iinto 

ipractice ithe ibusiness iknowledge iand iskills ithey ihave ilearned. iThey iare 

itrained ito imanage ia ibusiness, iunderstand imarket idynamics, iand iinteract 

iwith icustomers iand ibusiness ipartners. iThus, igraduates iare iexpected ito ibe 

inot ionly iready ito ienter ithe iworkforce, ibut ialso iable ito icreate ijobs 

ithrough ientrepreneurship. 

1. Organizing iPolbeng iBusiness iExpo iChapter iII iactivities well iand 

smoothly. 

2. Implementation iof idigital imarketing iin iKue iPancong Lumer iAnd 

iJumbo Iced iTea iMSMES iat iPolbeng iBusiness Expo iChapter iII? 

 

1.3.2 Specific Purpose 

  The ispecific iobjectives iof ithis iproject iare: inamely ithe iplanning iand 

iimplementation iof ithe i“The iAnalysis iof iDigital iMarketing ion iKue 

iPancong iLumer iand iJumbo iIced iTea iMSMES iat iPolbeng iBusiness iExpo 

iChapter iII”, ias ifollows: 

1. Polbeng iBusiness iExpo iProfile iCreating iBusiness i“The iAnalysis iof 

iDigital iMarketing ion iKue iPancong iLumer iand iJumbo iIced iTea 

iMSMES iat iPolbeng iBusiness iExpo iChapter iII)”. 

2. Assist iin making i30 ipromotional ivideos ifor iKue i Pancong iLumer iand 

Jumbo iIced iTea iMSMEs. 

3. Making 30 iproduct icatalogs ifor iKue iPancong iLumer and iJumbo iIced 
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Tea iMSMES. 

4. Posting ipromotional ivideos ito isocial imedia ifor iKue Pancong iLumer 

iand iJumbo iIced iTea iMSMES. 

5. Making QRIS ifor iKue iPancong iLumer iand iJumbo iIced Tea MSMES. 

6. Assisting iin ithe ipreparation iof ifinancial ireports iand bookkeeping for 

MSMES. iPancong iLumer iand iJumbo Iced iTea Imsmes. 

 

1.4 Significance of the Project 

Everything ithat iis idone imust ihave ia ibenefit, iwhile ithe ibenefits iof 

ithe ifinal iproject i“The iAnalysis iof iDigital iMarketing ion iKue iPancong 

iLumer iAnd iJumbo iIced iTea iMSMES iAt iPolbeng iBusiness iExpo iChapter 

iII” iare ias ifollow: 

1. IFor iAuthor 

Practical iexperience iin ibusiness iprojects iinvolves iplanning, iorganizing  

and iexecuting itasks iwell. iIn iaddition, icharacter idevelopment isuch ias 

recognizing ipersonal ivalues, ideveloping iempathy iand imanaging 

emotionsiare ialso ivery iimportant. iGood iwriting iskills iare inecessary ifor 

effective icommunication iin ibusiness, iand iby itrying idifferent itypes iof 

writing, iwe ican iimprove iour iwriting iability. 

2.  For iCommunity 

The iproject iaims ito ibenefit isociety iby ifinding inew, ibetter iand imore 

iefficient iways iof idoing ibusiness. iBy idoing ithis, iit iis iexpected ito ihelp 

ieconomic igrowth, icreate imore ijobs, iand iimprove ithe iquality iof 

iproducts iand iservices iavailable. 

3. For iother iParties 

The iproject iaims ito iprovide ibetter iknowledge ito iother iinstitutions iand 

help iMSME ibusinesses ibecome imore icreative iand iinnovative iin icreating 

new iproducts iand iservices. iBy iencouraging iMSMEs ito iinnovate, iwe ican 

support ilocal ieconomic igrowth iand icreate imore ijobs. 
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1.5     Time and Place of Project Implementation 

1.5.1. Time iof ithe iProject 

This iexpo iactivity iwas iheld iin iMay i2025 ifor i3 idays. 

1.5.2. Place iof ithe iProject 

  The iplace iof ithe iproject iis iaround iBengkalis iState iPolytechnic, 

exactly iaround ithe iBusiness iAdministration ibuilding. 

 

1.6 Writing System 

i i i i iCHAPTER iI: iINTRODUCTION 

 In ithis ichapter, ithe iauthor iexplains ithe iproject ibackground, i 

iproject iidentification, iproject iobjectives, iand iproject 

isignificance. iThe iplace iand itime iof ithe iproject 

iimplementation iand ithe isystematics iof iwriting ithe iproject 

ireport iare ioutlined iin ithe ithesis. 

 CHAPTER iIIi: iLITERATURE iREVIEW 

In ithis ichapter ithe iauthor idescribes ithe itheories ithat iare 

relevant ito ithe isubject imatter iin ithe iFinal iProject, inamely 

explaining ithe iapplication iof ijob idescriptions iand ijob 

specifications ifrom ithe iMarketing iand iOperations idivisions. 

CHAPTER iIII i: iMETHOD iAND iACCOMPLISHMENTPROCESS 

In ithis ichapter, ithe iauthor iwill iexplain ithe iplan iwith ithe 

project iimplementation idiagram, ifollowed iby ithe 

implementation iplan, iimplementation iprocess, iand iproject 

implementation ireport. iThen iproceed iwith ischeduling ithe 

estimated icosts iincurred ito imake ithe iExpo ia isuccess. 

CHAPTER iIV i: iRESULTS iAND iDISCUSSION 

In ithis ichapter, ithe iauthor iwill ipresent ia iprofile iof iproject 

activities iand ia ireport ion ithe iimplementation iof iproject 

activities, iwhich iincludes iproject ipreparation, iproject 

reporting, iand ifinancial ireports ion ithe iimplementation iof 

project iactivities. 
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CHAPTER iV i: iCONCLUSION iAND iSUGGESTION 

This ichapter icontains ia isummary iand iresults iof ithe iwriting 

in ithe iprevious ichapters, iwritten iin ithe iconclusion isection, 

as iwell ias isuggestions ifor isite iimprovement. 
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