REFERENCES

Alim, Z. (2005). Implementation of Sponsorship Impacts on Brand Image at
Clothing Linecoltd Sumur Bandung. Indonesian Computer University.

Aprizal, M. D., Noviani, W., Halawa, E., & Suripto, S. (2024). Implementation of
the Balanced Scorecard in the Coffee Shop and Restaurant Business in
Bogor. As-Syirkah: Islamic Economic & Financial Journal, 3(1), 448-465.

Cesariana, C., Juliansyah, F., & Fitriyani, R. (2022). Purchasing decision model
through consumer satisfaction in the marketplace: Product quality and
service quality (Literature review of marketing management). Journal of
Educational Management and Social Sciences, 3(1), 211-224.

Christine, C., Putri, A. D., & Situmorang, S. H. (2024). Brand Strategy Efforts to
Convince Consumers and Employees in MSMEs: Case Study of Natto

Milk Indonesia. Management Studies and Entrepreneurship Journal
(MSEJ), 5(2), 5891-5898.

Fohadu, A. E., & Irawan, 1. N. (2024). DIGITAL MARKETING TRAINING ON
BATIK DESIGN FOR LOCAL MSME ACTIVITIES OF BATIK
SANTOSO WITH THE ASPIRATION MOVEMENT OF THE
NATION'S CHILDREN AT INTERNATIONAL LEVEL. Deliberation:
Journal of Community Service, 2(1), 115-124.

Jannah, N. A., Nurhanifah, N., Syahputra, A., Safika, N., & Siregar, R. L. (2024).
Public Relations Strategy to Realize Collaborative Success of Tiktok Shop

and Tokopedia with a Focus on MSMEs. Tambusai Education Journal,
8(2), 17890-17898.

Judge, M. L. (2024). Analysis and Design of Mapping SMEs-Based Agroindustry
in Central Java Using the K-MEANS Cluster Method for Export
Enhancement. Indonesian Journal of Applied Agroindustry, 1(2), 19-28.

Liu, M., Yang, S., Ye, Z., Zhang, Y., Zhang, Y., He, P., ... & Qin, X. (2023). Tea
Consumption and New-Onset Acute Kidney Injury: The Effects of Milk or
Sweeteners Addition and Caffeine/Coftfee. Nutrients, 15(9), 2201.

Natalia, C., Guard, B., Mirza, D. F., & Harahap, N. (2024). The Influence of Sales
Promotion, Personal Sales and Customer Trust on Purchasing Decisions at
PT Sukses Maju Gedung Medan. Management Studies and
Entrepreneurship Journal (MSEJ), 5(1), 839-851.

66



Panja, E., Sediyono, E., & Hendry, H. (2023). Website Design and
Implementation as Promotional Media on the Rooftop of Bukit Coffee.
Journal of Mnemonics, 6(1), 35-40.

Rahmadani, P., Roem, E. R., & Sarmiati, S. (2023). Word to Mouth Promotional
Communication for Coffee Shops in Padang City (Case Study of
Traditional Coffee Shops and Modern Coffee Shops). MUKADIMAH:
Journal of Education, History and Social Sciences, 7(2), 413-420.

Suhardi, A. A., Andini, 1., Safitri, N. A. N., & Silalah, P. R. (2023). Peran
Perdagangan  Internasional ~Dalam  Meningkatkan = Produktivitas
Perekonomian Di Indonesia. Jurnal Manajemen dan Ekonomi Kreatif,
1(1), 90-99.

Sutanto, S., & Dunan, H. (2023). Analysis of Promotional Strategies in Increasing
Coffee Sales at Sweetcup Coffee Cafe, Bandar Lampung. JAMBURA:
Scientific Journal of Management and Business, 6(2), 504-511.

Nelly, N., & Aziana, N. (2023). Membangun Kreativitas dan Ekonomi
Masyarakat Desa Pasiran Melalui Pengolahan Keripik Pare. SOKO
GURU: Jurnal Ilmu Pendidikan, 3(2), 49-59.
htips://doi.org/10.55606/sokoguru.v3i2.2109

Farhan, A., & Shifa, A. W. (2023). Penggunaan metode pembayaran QRIS pada
setiap UMKM di era digital. Jurnal Pengabdian Kepada Masyarakat
Nusantara, 4(2), 1198-1206.

Risman, A., & Mustaffa, M. (2023). Literasi Keuangan Bagi UMKM: Laporan
Keuangan Untuk Pengembangan Usaha UMKM. Jurnal Abdimas
Perbanas, 4(1), 20-27.

Hakim, M. L. (2024). Analisis Dan Desain Pemetaan UMKM Agroindustri Jawa
Tengah Dengan Metode K-MEANS Cluster Untuk Peningkatan Ekspor:
Analysis and Design of Mapping SMEs-Based Agroindustry in Central
Java using the K-Means Cluster Method for Export Enhancement. Jurnal
Agroindustri Terapan Indonesia, 1(2), 19-28.

Anshori, S. (2024). Analisis Kendala dalam Implementasi Strategi Marketing 4P
Philip Kotler Terhadap UMKM di Surakarta. J-CEKI: Jurnal Cendekia
llmiah, 3(4), 1754-1763.

Widodo, T. (2023). The Influence of Social Media Marketing on Consumer Brand
Engagement (Adidas Study on Tiktok Application in Bandung City).
Quantitative Economics and Management Studies, 4(6), 1169-

1182.https://doi.org/10.35877/454R]1.gems2095

67


https://doi.org/10.55606/sokoguru.v3i2.2109
https://doi.org/10.35877/454RI.qems2095

Rizqa Arimurti, S. E., Raflah, W. J., & Dev, M. E. (2023). PENGARUH
INOVASI PRODUK, KUALITAS PRODUK, DAN BRAND

AWARENESS TERHADAP KEPUTUSAN PEMBELIAN PRODUK-
PRODUK UMKM

68



	REFERENCES

