REFERENCES

Agustiningsih, G. (2021) Application of copywriting elements in social media
advertising drinking products now in creating consumer
interest. Jurnal Komunikasi dan Bisnis, 9(1), 55-67. Retrieved on
November 12, 2025.

Albrighton, T. (2013) The abc of copywriting. Norwich: ABC Business
Communications Ltd.

Alfatih, A., 2017. Buku pedoman mudah melaksanakan penelitian deskriptif
kualitatif, Palembang: Unsri Press.

Ali, W., & Kamaruddin, S. A. (2024) The role of communication in business in
the digital era: Understanding the foundations of success. Pinisi
Journal of Art, Humanity, and Social Studies, 4(3), 348-354.
Retrieved on January 15, 2026.

Anisa, Y., & Muslan, A. H. (2024) Strategi Komunikasi Pemasaran Butik Galeri
Arnian Dalam Menarik Minat Konsumen Melalui Media Sosial
Facebook Di Kecamatan Loea Kabupaten Kolaka Timur. Jurnal
Ilmu Sosial Dan Pendidikan, 2(3), 369-374. Retrieved on
November 28, 2025.

Asari, A., Syaifuddin, E. R., Ningsi, N., Sudianto, Maria, H. D., Andhicandra, 1.,
Nuraini, R., Baijuri, A., Pamungkas, A., Kusumah, F. G., Yuhanda,
G. P, & Murti, S. (2023) Komunikasi Digital. Klaten: Penerbit
Lakeisha.

Berman, M. (2012). The copywriter's toolkit: The complete guide to strategic
advertising copy. Chichester: John Wiley & Sons.

Brooks, W. D. (1971) [Instructional strategies to accompany speech
communication. Dubuque, lowa: W.C. Brown.

Demirddgen, U. D. (2010) The roots of research in (political) persuasion: Ethos,
pathos, logos and the Yale studies of persuasive communications.
International Journal of Social Inquiry. (Online), 3(1), 189-201.
https://dergipark.org.tr/en/pub/ijsi/article/185728. Retrieved on
January 10, 2026.

Dyatmika, T. (2021). llmu komunikasi. Yogyakarta: Zahir Publishing.

112


https://dergipark.org.tr/en/pub/ijsi/article/185728

	REFERENCES

